
VIDEO PRODUCTION AGENCY
GREY SKY FILMS



Grey Sky Films is a Video Production Agency, since 2000.  

Video Production, creative and strategic services.  

GSF Works with businesses and brands of all sizes, and partners 
with agencies, to produce branded video content. 

Chris leads the business development team in educating and 
advising marketers, brand managers, and business owners on 
the value and process of using video production to promote their 
businesses or achieve a variety of business goals. 

Chris Vaglio
Co-Founder, Grey Sky Films



VIDEO is a powerful asset, and 
can be used in so many ways:

· Build Awareness

· Attract Donors

· Prompt Viewers 
 to Take Action



80%Video on a landing page can 
increase conversions by at least

68%   of YouTube viewers watched a 
video to help make a purchase decision.

1200%Social video generates 
more shares than text and images combined.

BUILD 
AWARENESS

ATTRACT 
DONORS

PROMPT 
ACTION



Video is crucial to supporting 
fundraising!

BUILD CONNECTION  Video shows emotion, real people and 
events, it tells a story that viewers connect with. 

CREATE EMOTION  Video can create or enhance feelings of 
inspiration, motivation, empathy, encouragement, kindness, 
courageousness, triumph and much much more. 

TRANSPARENCY Video lifts the curtain, and gives supporters a 
real-life look at operations, events, efforts and results!



Types of video for each goal in 
the marketing funnel.

15-30 SECONDS

1-2 MINUTES

OTHER USES

Teasers, Ads, Invitations and Social Promotion. 

Year-end Recap, Annual Report, or social 
content; Promotion for the next year’s event

Testimonials, Case-Studies, Overviews, 
Mini-documentary style storytelling, 
Event Highlight reels (sizzle reels) and more!



BUILD AWARENESS  
Drives their campaign 
exposure on social media 
for Giving Tuesday. 
ENGAGING  
Provides meaningful 
information in a quicker, 
more interesting way than 
text and still images. 
DRIVES TRAFFIC  
To point of donation.

COMMUNITY FOOD BANK NJ



EMOTIONAL  
Share the excitement and 
triumph of the event and the 
organization.
TRANSPARENCY  
See and hear what real parents 
think and what it means to 
their kids and families.   
HIGHLY-SHARABLE  
A piece like this gets 
shared via social media, and 
generates a lot of interactions.

AUTISM FAMILY AWARENESS



GALA VIDEO  
Shared at an annual Gala to 
recap the year.
WEB & SOCIAL CONTENT  
Hosted on their website to 
give visitors an engaging 
piece of content that supports 
the organization.   

BOYS AND GIRLS CLUB
WITH BY&LG AGENCY 



BREAST CANCER AWARENESS, 
WITH THE BYNE GROUP
TESTIMONIALS  
Some of the most powerful, 
persuasive and engaging 
video marketing tools.
EVENT RECAP  
For both internal and 
external use.   



THE LOWLINE ANTI-GALA
EXPERIENCE 
Let others see what the 
exciting experience is like: 
food, celebrities, music, 
venue, auction, awards...
MANY USES
A sizzle reel is perfect for 
social media, press releases, 
year-end recaps (internal and 
external) and promotion for 
the following year’s event.



REPURPOSE FOOTAGE  
Make a Wish has utilized 
footage from so many 
different events and efforts in 
an efficient way, repurposing 
it for a variety of video assets 
to use via web, email, social, 
internal use and more.

MAKE A WISH FOUNDATION



greyskyfilms.com
973.625.6911
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